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Lesson Element

Unit 1: Media products and audiences

LO3: Understand how meaning is created in media products
Print analysis
Instructions and answers for tutors

These instructions cover the learner activity section which can be found on page 7. This Lesson Element supports Cambridge Technicals Level 3 in Digital Media.

When distributing the activity section to the learners either as a printed copy or as a Word file you will need to remove the tutor instructions section.
The activity

For this unit, learners will need to be able to identify and evaluate the codes and conventions of a magazine front cover and how they are constructed to create meaning using key terminology (masthead, main cover image, photography techniques, main cover line, anchorage, cover lines, banners and graphics cover images, font styles, barcode, house style and mode of address).

Learners should also be taught how the codes and conventions can be influenced by the genre and purpose of the product to target a specific audience.

Note: The following tasks focus on the codes and conventions of the front cover of magazines, but tutors must investigate the codes and conventions of other key pages in a magazine too. For example, contents page and double page spreads.

This Lesson Element supports learners in identifying and evaluating the codes and conventions of magazine front covers. This is further developed by the learners demonstrating their knowledge by completing a textual analysis of a magazine and creating a mock flat plan of the front cover of a fictional magazine.
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Suggested timings

Activity 1: 30 minutes

Activity 2: 50 minutes

Activity 3: 40 minutes

Activity 1: Similarities and differences of magazine front covers
The tutor should begin by asking the learners to pick out the main similarities and differences between two magazines aimed at different audiences. For example, Men’s Fitness magazine and Go Girl magazine. Other examples might include: Cosmopolitan, Marie Claire (aimed at women), GQ, Modern Fishing (aimed at men). Learners should also identify the target audience (age, gender) for each magazine. Learners should write their answers on the handout shown overleaf.

This could be a group task and/or starter task to the lesson. Based on the answers given the tutor must explain that the similarities the learners have identified in the magazines are called ‘codes and conventions’. They are used to identify a product but can be manipulated based on the genre, target audience and purpose of the media product. 

Learners will require:

· Handout for Activity 1: Codes and conventions of a magazine front cover.
Activity 1 requires learners to:

· Identify the codes and conventions of a magazine front cover.

Using the examples of magazines provided, learners should:

1. State at least four similarities between the magazines.

2. State who they think the target audience is (age and gender) for each magazine and why.

3. State three differences between the magazines and suggest why they are different.
Handout for Activity 1:
	Magazine 1
	Magazine 2

	Name of magazine:


	Name of magazine:

	Similarities between the magazines:

1.

2.

3.

4.



	Target audience:
Age (state why):
Gender (state why):


	Target audience:
Age (state why):
Gender (state why):

	Differences between the magazines and why:
1.
2.
3.



Answers for Activity 1 may include:

1. Title at the top of the page, celebrities on the front cover, links to other features in the magazine, composition of images on the page etc.

2. For Men’s Fitness: 18 year-old-males due to it featuring male celebrities whom the audience aspire to look like, use of colours and font style associated with stereotype of male dominance.

For Go Girl: 12-year-old girls due to makeup and fashion articles, use of pink and baby blue which are stereotypical colours associated with teenage girls etc.

3. The differences include the type of celebrities that are featured, house style colours, font style, use of language etc.

Activity 2: Codes and conventions of a magazine
In order for learners to complete a textual analysis of the codes and conventions of a magazine front cover of the tutor’s choice for Activity 2, they need to identify and evaluate key codes and conventions (masthead, main cover image, photography techniques, main cover line, anchorage, cover lines, banners and graphics cover images, font styles, barcode, house style and mode of address) and how they can be manipulated to create representations and meaning for the audience. Note: This should be a whole class task to be worked through while the tutor supports and aids learning. 
Learners will require:

· Access to the tutor’s chosen magazine front cover.

· Handout for Activity 2: Codes and conventions of a magazine.

· List of key terms to complete the handout.
Activity 2 requires learners to:

· Identify the codes and conventions of a magazine front cover.

· Evaluate how codes and conventions of a magazine have been used to create meaning to appeal to the target audience.

Codes and conventions of a magazine: answers for Kerrang! magazine front cover












Activity 3: Creating a flat plan of a magazine

For learners to demonstrate practically their understanding and knowledge gained from Activity 1 and Activity 2, they will now create a flat plan for a new magazine. NOTE: A flat plan is sometimes referred to as a visualisation diagram, and is a sketch of the product and the intentions for the layout and composition. The scenario for this task can be determined by the tutor or the following can be used:

Create a flat plan for the front cover of a new magazine. You can pick one of the following to create:

1. Music magazine

2. Fashion magazine

3. Student magazine. 

Learners will require:

· Pencils

· Rulers

· Eraser

· A4 paper. 

Activity 3 requires learners to:

· Create a flat plan for a new magazine using codes and conventions of a magazine.

· Annotate the flat plan based on the meaning that is created.
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LO3: Understand how meaning is created in media products
Learner Activity

Print analysis
Codes and conventions are important in identifying media products and can be manipulated based on the genre and target audience of a product

Your task is to:

· Identify and evaluate the similarities and differences between magazine front covers

· Identity and evaluate codes and conventions of a magazine front cover and how they create representations and meaning.

· Create a flat plan for the front cover of a new magazine.
Activity 1: Similarities and differences of magazine front covers
Using the two examples of magazine front covers, answer the following questions on your handout. This will enable you to identify and evaluate the similarities and differences of different magazine front covers.

Using the examples of magazines provided:

1. State at least four similarities between the two magazines.

2. State who you think the target audience is (age and gender) for each magazine and why.

3. State three differences between the magazines and why.
Handout for Activity 1:
	Magazine 1
	Magazine 2

	Name of magazine:


	Name of magazine:

	Similarities between the magazines:

1.

2.

3.

4.



	Target audience:
Age (state why):
Gender (state why):


	Target audience:
Age (state why):
Gender (state why):

	Differences between the magazines and why:
1.
2.
3.



Activity 2: Codes and conventions of a magazine
In order for you to complete a textual analysis of the codes and conventions of a magazine front, you need to identify and evaluate key codes and conventions. These include:

· Masthead

· Main cover image

· Photography techniques

· Main cover line

· Anchorage 

· Cover lines

· Banners and graphics 

· Cover images

· Font styles

· Barcode

· House style 

· Mode of address.
You will also analyse how the codes and conventions can be manipulated to create representations and meaning for the audience.

You will use the handout provided to complete this task.

Handout for Activity 2: Codes and conventions of a magazine:












Activity 3: Creating a flat plan of a magazine

To demonstrate your learning and understanding from Activity 1 and 2, you will now crate a flat plan for a new magazine.

You can pick one of the following to create:

1. New music magazine

2. Fashion magazine

3. Student magazine. 

You must annotate your flat plan to support your ideas in regards to creating meanings and representations.
You will need a pencil, ruler, eraser and A4 paper to complete this task.
ABC – This activity offers an opportunity for English skills development.





WORK – This activity offers an opportunity for work experience.





Masthead This is the title of the magazine. This example uses a sans serif font and the use of white to connote the house style of this magazine that is used throughout. The slashed effect on the masthead also connotes the onomatopoeia of the title, associated with the rock genre.





Cover lines act as a plug to articles in the magazine in order to tempt readers to purchase the magazine. Use of colours is also used to create synergy of the house style and brand identity of the magazine. Artists that are featured act as ideal selves (role models) and partners (attractive) (Rogers 1980) to appeal to the audience. The use of graphical shapes draws attention to the cover line to attract the reader.





Banners and graphics used to draw attention and plug features of the magazine. This banner includes an example of synergy by advertising Kerrang!’s award show.





IDENTIFY AND ANALYSE THE CODES AND CONVENTIONS USED IN A MUSIC MAGAZINE











Cover images used to attract the target audience and are also anchored with cover lines





Main cover line like the masthead is the biggest font on the page to connote its importance in creating a brand for the magazine. Because the main cover line is in capitals and in a sans serif font and is the name of a band, it could connote the Star Persona (Dyer 1972) of the artist and their status in that genre of music. The rough texture of the font could also connote the genre and style of music and stereotypes of the male target audience. Pull quotes above the main cover line connote the personal feel of the double page spread that the quote is from and act as a way to attract readers, due to the peer to peer mode of address. The main cover line, in terms of composition, is anchored to the main cover image to pin down the connection between the two codes and conventions.





Main cover image. This will be the largest image on the page and connotes the status and Star Persona (Dyer 1972) of the main cover image artist. This is reinforced by the laid-back facial expression and clothing, including the iconography of the leather jacket which thus reinforces the stereotypes of the genre of music. The photography techniques used in the photograph include a level shot in a medium close-up. With the direct gaze of the artist looking at the reader, this all therefore supports the peer to peer mode of address of the magazine and the ‘personal insight’ that the double page spread will have. The representation of the artist also acts as an ideal self’ (role model) and partner (attractive) (Rogers 1980) to appeal to the audience and reinforces stereotypes of male dominance associated with this genre of music.





Banners and graphics are used to draw attention to key artists and articles in the magazine. The use of colour once again is repetitive in creating the house style and representation of the magazine. The use of the star graphic to separate the list of artists could connote the status and ideology of the bands which will appeal to and attract the target audience. Sans serif font is also used and exclamation marks connote the attitude and importance of the content being plugged.





House style (colours, font style used) is the overall look and representation associated with a product. This will be created through the use of colours (most magazines will stick to three colours and use them continually in different ways as part of banners and text to make text stand out to connote its importance in attracting the audience) and font styles (serif or sans serif). Colours and font styles can also be effectively used and manipulated to connote the genre and target audience of the magazine.
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If you do not currently offer this OCR qualification but would like to do so, please complete the Expression of Interest Form which can be found here: �HYPERLINK "http://www.ocr.org.uk/expression-of-interest"��www.ocr.org.uk/expression-of-interest�





OCR Resources: the small print�OCR’s resources are provided to support the teaching of OCR specifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher. Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. �© OCR 2016 – This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work.
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Cover images 








Main cover line


Anchored to the main cover image


Font


Mode of address








Main cover image


Photography techniques (shot type/angle)


Connotations of gestures


Representations of male and genre of music








Banners and graphics








House style (colours, font style used) linked to the genre
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