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Fig.1: Table from NRS (National Readership Survey) showing a selection of 
magazines and newspapers (Source: NRS, September 2015)
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Hallam FM: total hours
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Total weekly hours represent the total amount of listening to the radio station. This is 
affected by the total amount of weekly listeners, or how long each audience member 
listens for. Hours is normally the most important number for advertising sales.
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Fig.2: Information from RAJAR showing the listening figures for Hallam FM 
from 1999-2015 (Source: Media Info, 2015)
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