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Scena 

A Magazine Advert & Online Campaign 

Your client, a car manufacturer called Goulding, is releasing a brand new green electric car to the 
market called EGO, aimed at 25-35 year olds and priced at £15,999. The car is totally electric and 
come with cruise control, free charging point at home, government grand of £5,000 off the price, 
free car tax, years free insurance, automatic gear box, no emissions, huge boot space, quiet 
engine, speed limiter, sat nav, surround sound, video player, CD Player, heated seats, alloy 
wheels, airbags, power steering, auto lighting and windscreen wiping, can park itself, electric 
windows and most astonishing does 350miles to 1 charge. You will have to decide which points are 
the most important to put on the campaign. This should be created as a digital graphic and should 
include a range of appropriate text and images to make it suitable as an advertisement for the car. 

Goulding requires two versions of the final digital graphic. One will be of suitable quality to be used 
in a full colour printed magazine and will be a half page advertisement of 215 mm wide x 140 mm 
high. The graphic should then be re-purposed for use online at a lower resolution. This should be 
600px wide to fit the online format.   

Read through all of the tasks carefully, so that you know what you 
will need to do to complete this assignment. 

Important 

• You will need to have access to the marking criteria. Your teacher can explain the 
marking criteria if you need further clarification. 

• You will need to draw upon relevant skills/knowledge/understanding from other units you 
have studied in this qualification. 

• The final product must be supplied as evidence in its intended format.    
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Your Tasks 
The tasks should take approximately 10 hours to complete. 

Task 1: Investigating Digital Graphics 
Learning Outcome (LO) 1 is assessed in this task 

Simply find 1 Car Poster for a green car (from a similar range like “Renault Zoe”) and 
analyse it for colour, layout, image resolution, images used, denotation and the connotation 
of these images, fonts and logo’s used, you must also discover what the dimensions of a 
magazine article are. 

This will be in addition to all the other tasks you have done already. 

Task 2: Planning your digital graphic 
Learning Outcome (LO) 2 is assessed in this task. 

You need to organise your time and resources so that you can plan the creation of your digital 
graphic. You will need to generate the ideas for the digital graphic, taking into consideration 
any external restrictions on what you can use or produce. 

Your client and the target audience 

You need to: 

• consider the client’s requirements and how these are specified 
• consider the target audience for the digital graphic 
• decide on a visual style and composition of the digital graphic. 

Creating a work plan for the project 

You need to: 

• identify what activities must be completed to create the digital graphic 
• estimate how long each activity will take 
• identify the workflow sequence, needed to create the digital graphic 
• describe the assets and resources you will need to create the digital graphic. 

  
Producing ideas 

You need to: 

• produce a visualisation diagram of the digital graphic. 

Legal restrictions 

You need to: 

• explain any legal issues and restrictions that need to be considered when creating the 
digital graphic to be used in a commercial context. 

Present your evidence in an appropriate way. 
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Task 3: Creating your digital graphic 

Learning Outcome (LO) 3 is assessed in this task. 

You will need to produce the digital graphic, using a range of tools, techniques and assets to 
ensure it is suitable for its intended uses. 

Obtaining assets for use in the graphic 

You need to: 

• obtain the assets required for the digital graphic 
• re-purpose the assets to ensure their technical compatibility with the digital graphic.  

Create the graphic 

You need to: 

• use a range of tools and techniques from the image editing software to combine the 
assets into the final graphic 

• save both versions of the digital graphic in suitable formats as specified in the brief 
• submit both digital graphic versions in an electronic format. 

Present your evidence in an appropriate way. 

Task 4: Checking and reviewing the digital graphic 
Learning Outcome (LO) 4 is assessed in this task. 

Now the digital graphic has been produced, you need to consider whether you have met 
all the requirements of the initial brief. You will also need to review the overall quality of the 
digital graphic and identify any improvements that could be made. 

Reviewing the digital graphic 

You need to: 

• review how well the digital graphic meets the clients requirements 
• identify how the digital graphic could be improved 
• describe areas for further development, giving reasons for your choices. 

Present your evidence in an appropriate way. 

The Virtual Tutor and Online Checklists for Learning Outcomes give you more information 
as to how to successfully complete these tasks to a high level.
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